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From Altmetrics to Social Mediametric: the New Development of Informetrics in the Era of Social Media
Zhao Rongying'” Chen Wenxin'?  Zhu Weijie'”
'Research Center for Chinese Science Evaluation, Wuhan University, Wuhan 430072
*School of Information Management, Wuhan University, Wuhan 430072

Abstract: [Purpose/Significance] The paper aims to present the idea of using the term Social Mediametrics
to summarize a series of metrics studies that take social media information as a logical starting point, and discusses
the necessity of building social mediametrics in the context of the maturing of Altmetrics. [Method/Process| This
paper presented the definition, characteristics and types of social media, introduced the related terminology and
concepts generated before and during the development of Altmetrics, defined the concept and research content of
social mediametrics, and analyzed the interrelationship between social mediametrics and Altmetrics, and justified
the scientificity, objectivity and rationality of using the term Social Mediametrics to summarize the series of metrics
research from the perspective of its role in Altmetrics and in the overall development of informetrics. [Result/Con-
clusion| Social mediametrics is a sub-discipline of informetrics that emerges in the context of social media as the
scene of the network environment. It focuses on social media as a new information carrier, and studies the charac-
teristics and regulations of the interaction between social media users and scientific information, so as to refine the
scientific value of social media information. The proposed terminology can open up new research ideas for social
media-related metrics research, especially for domestic research, and thus promote the overall development of the
discipline.
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